
Programme title MSc International Management 

Final Award Master of Science in International Management  

Length of study 2 years 

Mode of Attendance  Full-time 

Awarding department  Department of Marketing and International 

Management, USUE  

  

Programme aim 

The programme is designed to produce graduates with academic experience in 

international management and technical and personal skills to operate across a 

range of dynamic, fast changing, rapidly internationalising environments. The 

programme aims to help individuals  develop their analytical, practical and 

strategic thinking skills necessary to fulfil management roles in business and 

industry,  increase awareness of other people’s cultures, and address ethical 

dilemma and corporate  social responsibility issues. Graduates will be open to 

employment opportunities in international as well as domestic enterprises and 

SMEs in manufacturing, services and public sectors.   

 

Programme objectives 

The programme focuses on international management with the following specific 

objectives: 

1) to  enhance personal development so as to be able to pursue a career in 

business and management in international as well as domestic enterprises 

and SMEs in manufacturing, services and public sectors; 

2) to develop skills at a professional level to operate effectively in management 

of transnational corporations; to be aware of economic agents’ cultures and 

behaviour globally; 

3) to enhance lifelong learning skills so as  to be able to work with self-

direction and to integrate into international business environment. 

 

Key subject areas 

Graduates will gain knowledge and develop understanding in the following key 

areas: 

̶ strategic corporate governance of international organizations; 

̶ investment, tax and financial supervision in business organizations;  

̶ human resource management in cross-cultural business environments; 

̶ international market research, risk evaluation in international business;   

 

Entry requirements 

Applicants who wish to enter the MSc in International Management will need a 

bachelor degree from a Russian or foreign university. In order to benefit from the 

course of study applicants will need a good understanding of the English language.  

 

 

 



Programme outcomes  

All master’s graduates are expected to be able to demonstrate a range of cognitive 

and intellectual skills together with techniques specific to business and 

management. They should also demonstrate relevant personal and interpersonal 

skills. These include: 

- ability to manage diverse organizations, structural units, teams and projects 

related to international business and management; 

- ability to develop short- and long-term corporate development policies and 

strategies;  

- ability to use appropriate methods of managing corporate finance in the 

international environment; 

- ability to apply qualitative and quantitative methods in order to conduct 

research and manage international business processes, to synthesize a range of 

information in the context of new situations;  

- ability to  apply methods of economic and strategic analysis of economic 

agents’ and market behavior in the global environment;  

- ability to use current methods of corporate finance management in order solve 

strategic issues in the international context; 

- ability  to evaluate critically current research specific to international 

management; 

- ability to communicate effective, both orally and in writing, research results 

including the preparation of business reports, articles and presentations; 

- ability  to interpret findings of international marketing research in order to 

develop innovative strategy for international organizations;  

- ability to evaluate the relevance, rigour and validity of the research subject; 

- being self-directed and able to conduct their own research into  current issues 

in business and management;  

- ability to study complex issues of international organizations in order to 

develop efficient managerial techniques considering uncertainty factors. 

 

Programme USP  

- all disciplines are taught in the English language;  

- one-semester student exchange programmes with international universities 

(European Credit Transfer System); 

- interactive and discursive approach to learning through increased use of 

simulated games (e.g. Markstrat); 

- guest lecturers from various socio-cultural backgrounds, industries and 

countries who are engaged in international business management.  


